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The Art Directors Club of Tulsa is proud to present the winners 
of Graphex 57! Consider this your creative pit stop. A place 
where we slow down, fuel up on inspiration, and celebrate 
the talented people who keep Tulsa's creative community 

running.

We strive to honor every mile of the creative journey, and 
tonight we're excited to celebrate with you at the destination.

Awards this season reflect the unique vision of our judges, 
because no two road trips look exactly the same. We applaud 
everyone who submitted work and everyone being recognized 

tonight. You are what keeps the tank full!

The work shown here celebrates the excellence of Tulsa's 
creative community. Whether you're running on fumes or 

firing on all cylinders, we hope tonight sends  
you back to the open road with a full tank  

of motivation.

Congratulations and high-fives to all!

Welcome to 
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Meet the Judges!
Jae-eun chung
Jae-eun Chung is a Creative Director at Ralph Appelbaum Associates’ 
New York studio, where she leads creative vision for institutional 
branding, branded environments, and visitor experiences across 
multidisciplinary teams. Her career spans influential roles at Meta, 
where she shaped the corporate art program and built a global 
design team, as well as graphic design leadership at the Guggenheim 
Museum and the Brooklyn Museum. She holds an MBA from Cornell 
University and a BFA in Visual Communication Design from Seoul 
Women’s University in South Korea.

Rob Harrigan
Rob Harrigan is a product designer and creative director with 
21 years of experience across a remarkable range of roles from 
pioneering AI experience design at IBM Watson and scaling creative 
operations at Meta, to leading national brand campaigns at Ogilvy 
and now shaping the banking experience for 90 million people as 
Design Director at JPMorgan Chase. Having reached the highest 
individual contributor design level at both IBM and Chase, his work 
has earned recognition from the Webby, German Design, and UX 
Awards. A sought-after speaker on applied creativity and emerging 
technology at conferences and universities across the US and 
internationally, Rob is deeply invested in the design community as an 
AIGA NY mentor and 2025 AIGA Design Awards Juror. He holds a BFA 
in Film & Animation from the School of Visual Arts, and every project 
still begins with a pencil and notebook.

Reggie Tidwell
Reggie is an award-winning designer, strategist, and Partner at 
40 Hearts, a branding agency focused on creating enduring value 
and positive community impact. With a BFA in graphic design and 
27 years of nationally recognized expertise in branding, design, 
and commercial photography, he specializes in helping businesses 
and organizations connect meaningfully with their audiences. A 
committed mentor and community leader, Reggie is the founding 
president of AIGA Asheville and currently serves on both its National 
Board and the Board of Arts AVL. He lives in the mountains of 
Asheville, NC, with his wife and four children.



Adct Spirit Award - Graphex
“Take as Needed” Inhaler Trading Cards 
Kayleigh Stallcup
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Adct Spirit Award - Honorable Mention
The Zan-o-box collection 
B. Cooper studios
Created by Bryan Cooper
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Digital Media - Graphex
Dunlop Lecture Series: Martin Venezky 
Mario F. Bocanegra Martinez
Designer & Photographer: Mario F. Bcanegra Martinez 
AR setup for Artivive app: Riva Nayaju
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Environmental - Graphex
Bike Club Headquarters /  
Brethren Design Co.
Brethren Design Co - Design Environmental  
Align Design - Architecture
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Environmental - Honorable Mention
INFUSION25 Conference Branding 
833 Creative at McElroy
Motion: Patrick Clark, Dustin Wilson  
Illustration & Design: Patrick Clark, Dustin Coble, Buffy Searl,  
Dustin Wilson, Corey George  
Art Direction: Corey George
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Identity - Graphex
Malfi Visual Identity / Another Civilian
Concept/Creative direction, design, on-site hand lettering painting and Fabrication: 
Winston Peraza  
 
Shout out to Elliot Nelson, Sheamus Feely and the McNellie’s Group
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Identity - Honorable Mention
Pony Coffee Visual Identity 
Another Civilian
Creative Direction and Design: Winston Peraza AKA Another Civilian  
Photography on boards 03 and 05: Pony Coffee  
Instagram Sample Applications: Pony Coffee
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Illustration - Graphex
Waggle Merch Collection 
Brethren Design Co
Jordan & Jeremy Coon
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Illustration - Honorable Mention
Big Bad Wolf / Hey Mendoza
Art Direction and Illustration: Nick Mendoza

12



In-House - Graphex
INFUSION25 Conference Branding /  
833 Creative at McElroy
Motion: Patrick Clark, Dustin Wilson 
Illustration and design: Patrick Clark, Dustin Coble, Buffy Searl,  
Dustin Wilson, Corey George  
Art Direction: Corey George
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In-House - Honorable Mention
Won’t You Be Our Neighbor? A Multimedia 
Campaign / TGI Promo
Design/Illustration Team: Erico Reyna, Annie Davis, Haley Wayerski, Kerryann Ptacek 
Concept/Campaign Coordination: Jess Treat  
Video Series: JT Anderson, Jess Treat
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Motion & Video - Graphex
INFUSION25 Conference Opening Video 
833 Creative at McElroy
Illustration: Dustin Coble, Patrick Clark, Buffy Searl, Corey George  
Motion and video editing: Dustin Wilson 
Art direction: Corey George

Watch Here!
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Motion & Video - Honorable Mention
Streamlight | Camping Product Features 
Signal Factory
Signal Factory Team

Watch Here!
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Multimedia Campaign - Graphex
What Dreams Demand. / Medium Giant
Associate Creative Director: Sam Kennedy,  
Senior Copywriter: Andy Wheeler,  
Executive Creative Director: Shawn Kruggel,  
Creative Director: Todd Crisman,  
Senior Creative Producer: Paul Buckley,  
Senior Account Manager: Lauren Masterman, 
Video Photography: CinemaStory Productions.
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Packaging & Products - Graphex
Wild Thang Pickleball Paddle /  
Brethren Design Co.
Jordan & Jeremy Coon
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Packaging & Products - Honorable Mention
Art Deco Collection / TGI Promo
Design/Illustration Team: Erico Reyna, Annie Davis, Katie Jones, Samy Morazzani, 
Kerryann Ptacek  
Concept/Campaign Coordination: Tracy Copeland, Jess Treat  
Video Series: JT Anderson, Jess Treat
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Photography - Graphex
The Drama of it All / Nine Tails Design
Photographer: Jon Martinez  
Model: Natasha Messina
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Print - Graphex
Marvel Fantastic Four Playing Cards 
Brethren Design Co. 
Jordan & Jeremy Coon
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Print - Honorable Mention
Eastern Diamondback Rattlesnake 
Candacee White
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Self-Promotion - Graphex
Signal Factory 2025 Reel / Signal Factory
Signal Factory Team

Watch Here!
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Self-Promotion - Honorable Mention
Hornet Enamel Pin / 833 Creative at McElroy
Illustration: Dustin Coble  
Art Direction: Corey George
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Self-Promotion - Honorable Mention
Brethren x Sticker Giant: National Sticker Day 
Brethren Design Co.
Jordan & Jeremy Coon
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Typography - Graphex
Little Neros Display Font 
Brethren Design Co.
Jordan & Jeremy Coon
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Typography - Honorable Mention
Plump Mochi / Nine Tails Design 
Designer: Jon Martinez
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Thanks to our sponsors!



PROFESSIONAL AWARD BOOK
April 30th, 2026 | Tulsa County City Library

Graphex 57 | Art directors club of tulsa



Graphex 57 | Art directors club of tulsa Student AWARD BOOK
April 30th, 2026 | Tulsa County City Library



The Art Directors Club of Tulsa is proud to present the winners 
of Graphex 57! Consider this your creative pit stop. A place 
where we slow down, fuel up on inspiration, and celebrate 
the talented people who keep Tulsa's creative community 

running.

We strive to honor every mile of the creative journey, and 
tonight we're excited to celebrate with you at the destination.

Awards this season reflect the unique vision of our judges, 
because no two road trips look exactly the same. We applaud 
everyone who submitted work and everyone being recognized 

tonight. You are what keeps the tank full!

The work shown here celebrates the excellence of Tulsa's 
creative community. Whether you're running on fumes or 

firing on all cylinders, we hope tonight sends  
you back to the open road with a full tank  

of motivation.

Congratulations and high-fives to all!

Welcome to 
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Meet the Judges!
Nick Longo
Nick Longo is a Southern California-based branding expert and 
founder of Longo Designs, a studio specializing in strategic, 
narrative-driven design for the food and beverage industry. A 
professor at his alma mater, California State University Northridge, 
he is passionate about empowering the next generation of designers 
to think beyond convention and lead with purpose. He also co-
hosts the Deeply Graphic Designcast and produces and hosts the 
Office Hours show on Adobe Live. Prior to his current roles, Nick 
was instrumental at Los Angeles-based Equity Marketing, where he 
led custom retail product development for major clients including 
Kellogg’s, Burger King, DreamWorks, and Starbucks — building a 
career that spans over 150 international brand licenses and more 
than 1,000 product launches.

Denise Bosler
Denise Bosler, Ed.D., MFA, is an award-winning graphic designer, 
author, and professor. She currently teaches Communication Design 
at Kutztown University, where she also serves as the director of the 
MA in Communication Design program. In her design practice, she 
focuses on print collateral, packaging, logos, and branding, with a 
particular emphasis on typography and hand-lettering. Bosler is the 
author of Mastering Type, Second Edition, and Creative Anarchy, 
and contributes to numerous design magazines and websites. As an 
educator, she is known for her keen attention to typographic detail 
and often reminds her students about the importance of impeccable 
kerning. She has also been known to make a student start over when 
a concept goes missing. Bosler’s guiding principle is straightforward: 
kern well and design great.

Clare Freeman
Clare Freeman is an illustrator, animator, and web developer focused 
on elevating brands through clear, compelling visual communication. 
After earning her BFA in Illustration from Memphis College of Art in 
2013, Clare worked at several design agencies before going full-time 
with Pretty Useful Co. in 2020. Her work pairs thoughtful strategy 
with smart systems thinking and a playful point of view, creating 
brand experiences across web, motion, and print that are clear, 
cohesive, and full of personality.



Adct Spirit Award - Graphex
Poster-fluxus 
TU Typography Studio
Bryce Anderson, Caleb Bovell, Rowan Brown, Gracie Fallis,  
Raphael Parson, & Nyla Walker
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Adct Spirit Award - Honorable Mention
Bless You!—OCD Awareness  
Ren Hackworth
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Digital Media - Graphex
A Letter to My Childhood 
Ladan Abdolahi

Watch Here!
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Digital Media - Honorable Mention
Preserving Foundation 
Kayla Gross

Scan to 
View More
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Digital Media - Honorable Mention
Bread & Butter 
Laney Conner

8



Environmental - Graphex
Nothing Bundt Cakes Advertising Campaign 
Moxie Diaz
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Identity - Graphex
Third Floor Design Branding 
Third Floor Design
Sarah Moore
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Identity - Honorable Mention
Riverside Studio 
Third FLoor Design
Gracie Fallis, Ella Covey, & Caleb Bovell
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Illustration - Graphex
Glyphons 
Noel Barr
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Illustration - Honorable Mention
Red Green Yellow 
Noel Barr
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Illustration - Honorable Mention
Raccoon Bakery Postcard 
Renee Martin
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Illustration - Honorable Mention
Marketable Pet Fish 
Catherine Engel
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Motion & Video - Graphex
The Intruder - Title Sequence 
Angela Velasquez Garcia de los Salmones

Watch Here!
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Motion & Video - Honorable Mention
Life is Strange | Title Sequence 
Victoria Ling

Watch Here!
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Motion & Video - Honorable Mention
Ladan, And Three Facts About Her 
Ladan Abdolahi

Watch Here!
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Multimedia Campaign - Graphex
Inkling - Block Printing Kit 
Laney Conner
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Multimedia Campaign - Honorable Mention
Gospel, Grits & Gershwin 
Third Floor Design
Gracie Fallis and Ella Covey
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Packaging & Products - Graphex
Mermaid Gin Bottles 
Caitlin Glanville
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Packaging & Products - Honorable Mention
Orbit Salsa 
Madison McMaster
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Packaging & Products - Honorable Mention
Crack’d Pistachio 
Laney Conner
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Photography - Graphex
Young Adulthood (photo series) 
Gracie Fallis
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Print - Graphex
Ghoolzzz 
Ladan Abdolahi

A serpent with the head and legs of a rooster.
Powers: Can kill with its gaze or breath, extremely 
venomous.

Basilisk
Rooster + Snake

A lion’s body, a human-like face, bat-like wings, and a venomous 
scorpion tail.
Powers: Shoots venomous spikes, hypnotizes prey with its 
voice, and devours humans whole.

Manticore
Human + Lion + Scorpion

A monkey's head, a tiger’s body, and a snake’s tail.
Powers: Shape-shifting, control over storms, and bringing 
misfortune.

Nue
Monkey + Tiger + Snake

A horse or deer-like creature with dragon scales and a flowing mane 
Powers: Symbol of peace and prosperity, can walk on 
water, and brings good fortune..

Qilin
Dragon + Deer + Ox

Story of The

Ghool in persian means
an imaganary monster

3.Head

2.Legs

1.Body

How to Create the monsters:

Carefully cut out the perforated pieces from the paper. Mix and 
match the parts to assemble your own unique monster by 
combining different shapes. Let your imagination guide you as 
you create creatures from legends, myths, or entirely new worlds!

Monsters you will create:
Qilin
Basilisk
Nue
Manticore

This interactive print invites users to explore mythological creatures 
from different cultures. Each mythical creature is a mixture of different 
animals; for example, the Basilisk is an ancient Greek creature that 
combines features of a rooster and a snake. These hybrid beings 
reflect how different cultures used animals and symbolism to imagine 
powerful legendary creatures.

For the prototype, four creatures are included: the Nuo, Qilin, 
Manticore, and Basilisk. Users can read about what each creature is 
made of and the powers it possesses by exploring the different body 
parts. By combining storytelling with creative play, the project 
transforms traditional print into an engaging interactive experience 
where learning and imagination come together.

The Ghoolzzz project is presented as a kit that includes printed sheets with perforated 
parts of different legendary creatures, with a instruction sheet explaining how to use the 
pieces.
Each creature contains short texts at the bottom describing the creature’s name, 
physical features, and special powers, allowing users to learn about mythological beings 
while interacting with the printed material. Users can remove the perforated pieces and 
mix different parts to recreate known mythical creatures or invent entirely new ones.

How it works:
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Print - Honorable Mention
Behind the numbers 
Angela Velasquez Garcia de los Salmones
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Self-Promotion - Graphex
Ladan, And Three Facts About Her 
Ladan Abdolahi

Watch Here!
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Portfolio - 3rd Place
Graphic Novel & Children’s Book Portfolio 
Renee Martin
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Portfolio - 2nd Place
Noel Barr: Illustration Collection 
Noel Barr
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Portfolio - 1st Place
CARSYN.ZIP PORTFOLIO 
Carsyn Hockersmith

02 0202

My name is Carsyn Hockersmith, I am a student at Oklahoma 
State University and a graphic designer who believes design is an 
act of care, empathy, and intentional communication. 

My work is rooted in authenticity, user-centered thinking, and a 
faith-driven understanding of creativity as a gift meant to serve 
and connect others. Through raw texture, expressive composition, 
and thoughtful disruption of structure, I aim to create visual 
experiences that feel honest, human, and emotionally aware.

When I’m not designing, I’m tending to my aquariums, catching 
small, poetic moments on camera, or reflecting with myself and 
on the world around me.

hey, that’s me!

SUMMER OLYMPICS

Devoted
IDENTITY REBRAND

RAMEN

Brand identity for Devoted, a family owned Japanese restaurant in 
Stillwater centered on faith, family, and tradition. The visual system 
combines a dove as a symbol of devotion and loyalty with the 
warmth of ramen, reflecting both their spiritual foundation and 
genuine care in every detail.

03
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SUMMER OLYMPICS

Within
BEVERAGE PACKAGING

A transparent, fermentation-driven kombucha brand rooted 
in scientific clarity and human intuition. Each bottle acts as 
a living lab report, documenting the full fermentation 
process through precise data, handwritten observations, 
and a system inspired by the brewer’s home laboratory.
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Throne of Glass
DUST JACKET

Inspired by Throne of Glass by Sarah J. Maas, this redesign 
reimagines the first three books through hand-drawn illustration. 
Each cover reflects the series’ evolving tone, complete with clever 
symbolism and showcasing of Celaena’s character arc through 
layered motifs and intentional color choices.
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Olympics 2036
SUMMER OLYMPICS

HAMBURG 2036

A hypothetical identity system for the Summer Olympics hosted 
in Hamburg, Germany. Inspiration for the design stems from the 
city’s status as one of Europe’s largest ports and its more than 
25,000 bridges. The design draws from the vast canal network 
as a symbol of unity, movement, and global connection.
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Richard II
THEATRE POSTER

A conceptual poster for Richard II exploring the collapse 
of divine right and the fragility of power. A crown merges 
with a birdcage, reflecting kingship as confinement, 
while Richard’s name forms the bars themselves, the title 
of king becoming his prison.
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Roonies
E-COMMERCE WEBSITE

Roonies is an online macaron shop built on softness and 
sincerity. Clean ingredients and naturally vibrant shells 
keep things simple, while every box arrives with a printed 
affirmation tucked inside as a reminder that something 
sweet can nourish more than just a craving.
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El Machete
INTERACTIVE PACKAGING

El Machete is a small-batch salsa company based in Los 
Angeles, inspired by the radical Mexican newspaper of the 1920s. 
The concept blends homemade craft in the kitchen with cultural 
activism through woodcut-style illustration, reusable 
newspaper-inspired wax lids, and a rooster mark symbolizing 
empowerment and pride.
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