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The Art Directors Club of Tulsa is proud to present the winners
of Graphex 57! Consider this your creative pit stop. A place
where we slow down, fuel up on inspiration, and celebrate
the talented people who keep Tulsa's creative community
running.

We strive to honor every mile of the creative journey, and
tonight we're excited to celebrate with you at the destination.

Awards this season reflect the unique vision of our judges,
because no two road frips look exactly the same. We applaud
everyone who submitted work and everyone being recognized

tonight. You are what keeps the tank full!

The work shown here celebrates the excellence of Tulsa's
creative community. Whether you're running on fumes or
firing on all cylinders, we hope tonight sends
you back to the open road with a full tank
of motivation.

Congratulations and high-fives to all!
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JAE-EUN CHUNG

Jae-eun Chung is a Creative Director at Ralph Appelbaum Associates’
New York studio, where she leads creative vision for institutional
branding, branded environments, and visitor experiences across
multidisciplinary teams. Her career spans influential roles at Meta,
where she shaped the corporate art program and built a global
design team, as well as graphic design leadership at the Guggenheim
Museum and the Brooklyn Museum. She holds an MBA from Cornell
University and a BFA in Visual Communication Design from Seoul
Women’s University in South Korea.

ROB HARRIGAN

Rob Harrigan is a product designer and creative director with

21 years of experience across a remarkable range of roles from
pioneering AI experience design at IBM Watson and scaling creative
operations at Meta, to leading national brand campaigns at Ogilvy
and now shaping the banking experience for 90 million people as
Design Director at JPMorgan Chase. Having reached the highest
individual contributor design level at both IBM and Chase, his work
has earned recognition from the Webby, German Design, and UX
Awards. A sought-after speaker on applied creativity and emerging
technology at conferences and universities across the US and
internationally, Rob is deeply invested in the design community as an
AIGA NY mentor and 2025 AIGA Design Awards Juror. He holds a BFA
in Film & Animation from the School of Visual Arts, and every project
still begins with a pencil and notebook.

REGGIE TIDWELL

Reggie is an award-winning designer, strategist, and Partner at

40 Hearts, a branding agency focused on creating enduring value
and positive community impact. With a BFA in graphic design and

27 years of nationally recognized expertise in branding, design,

and commercial photography, he specializes in helping businesses
and organizations connect meaningfully with their audiences. A
committed mentor and community leader, Reggie is the founding
president of AIGA Asheville and currently serves on both its National
Board and the Board of Arts AVL. He lives in the mountains of
Asheville, NC, with his wife and four children.
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THE ZAN-O-BOX COLLECTION
B. COOPER STUDIOS

Created by Bryan Cooper
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DUNLOP LECTURE SERIES: MARTIN VENEZKY
MARIO F. BOCANEGRA MARTINEZ

Designer & Photographer: Mario F. Bcanegra Martinez
AR setup for Artivive app: Riva Nayaju

SPHING 30
WILLIAM DUNLOP LECTURE SERIES
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BIKE CLUB HEADQUARTERS /
BRETHREN DESIGN CO.

Brethren Design Co - Design Environmental
Align Design - Architecture




INFUSION25 CONFERENCE BRANDING
855 CREATIVE AT MCELROY

Motion: Patrick Clark, Dustin Wilson

Illustration & Design: Patrick Clark, Dustin Coble, Buffy Searl,
Dustin Wilson, Corey George
Art Direction: Corey George

4‘ ALLSYSTEMS co!



MALFI VISUAL IDENTITY / ANOTHER CIVILIAN

Concept/Creative direction, design, on-site hand lettering painting and Fabrication:
Winston Peraza

Shout out to Elliot Nelson, Sheamus Feely and the McNellie’s Group

“MALFI HOLDS THE FROMISE 0F MOMENTS UNHURRIED,
WHERE THE ART OF DOIRD MOTHING BECOMES EVERYTHING
IT'S THE SWEETNESS OF SIMPLY BEING, AND KNOWING THAT
SOMETHERG UNFORGETTAELE IS ALWAYS ARQUND THE

§ CORNER. HERE, EVERY MOMENT 15 A CELERRATION, A
FLIRTATIGN, A TRSTE OF THE GOOD LIFE"




PONY COFFEE VISUAL IDENTITY
ANOTHER CIVILIAN

Creative Direction and Design: Winston Peraza AKA Another Civilian
Photography on boards 03 and 05: Pony Coffee
Instagram Sample Applications: Pony Coffee




WAGGLE MERCH COLLECTION
BRETHREN DESIGN CO

Jordan & Jeremy Coon
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INFUSION25 CONFERENCE BRANDING /
855 CREATIVE AT MCELROY

Motion: Patrick Clark, Dustin Wilson
Illustration and design: Patrick Clark, Dustin Coble, Buffy Searl,

Dustin Wilson, Corey George
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WON'T YOU BE OUR NEIGHBOR? A MULTIMEDIA
CAMPAIGN / TGI PROMO

Design/Illustration Team: Erico Reyna, Annie Davis, Haley Wayerski, Kerryann Ptacek
Concept/Campaign Coordination: Jess Treat
Video Series: JT Anderson, Jess Treat

Featuing TGl Enterprises Inc.
The Pear] District
Historic Route 66




INFUSION25 CONFERENCE OPENING VIDEO
855 CREATIVE AT MCELROY

Illustration: Dustin Coble, Patrick Clark, Buffy Searl, Corey George
Motion and video editing: Dustin Wilson
Art direction: Corey George
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WHAT DREAMS DEMAND. / MEDIUM GIANT

Associate Creative Director: Sam Kennedy,
Senior Copywriter: Andy Wheeler,

Executive Creative Director: Shawn Kruggel,
Creative Director: Todd Crisman,

Senior Creative Producer: Paul Buckley,
Senior Account Manager: Lauren Masterman,
Video Photography: CinemaStory Productions.
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WILD THANG PICKLEBALL PADDLE /
BRETHREN DESIGN CO.

Jordan & Jeremy Coon




ART DECO COLLECTION / TGl PROMO

Design/Illustration Team: Erico Reyna, Annie Davis, Katie Jones, Samy Morazzani,
Kerryann Ptacek

Concept/Campaign Coordination: Tracy Copeland, Jess Treat

Video Series: JT Anderson, Jess Treat
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THE DRAMA OF IT ALL / NINE TAILS DESIGN

Photographer: Jon Martinez
Model: Natasha Messina




MARVEL FANTASTIC FOUR PLAYING CARDS
BRETHREN DESIGN CO.

Jordan & Jeremy Coon







SIGNAL FACTORY 2025 REEL / SIGNAL FACTORY

Signal Factory Team




HORNET ENAMEL PIN / 835 CREATIVE AT MCELROY

Illustration: Dustin Coble
Art Direction: Corey George




BRETHREN X STICKER GIANT: NATIONAL STICKER DAY
BRETHREN DESIGN CO.

Jordan & Jeremy Coon
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LITTLE NEROS DISPLAY FONT
BRETHREN DESIGN CO.

Jordan & Jeremy Coon
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BOARD MEMBERS

EXECUTIVE MEMBERS
SEAN HIGGINS BELLE MCDANIEL KEVIN NAIFEH

Chair Co-Chair Treasurer

JAZMIN AGUIRRE

Secretary

BOARD MEMBERS

JON MARTINEZ SARAH POWER ANNA TUCKER
Director Of Design Director Of Programming Director Of Marketing
LYDIA BART KENDALL MCGHEE JACKIE LUEVANO
Diretor Of Social Media Director Of Membership Director Of Membership

TYLER JACKSON SHANNON WHEELER RACHEL OLSEN

Director Of Digital Media Director Of Shoptalk Director Of Graphex

COOPER WOLFE

Director Of Photography

VOLUNTEERS
SARA MOORE, DEBORAH BIMBA, NOAH SPENCER,

RAPHAEL PARSON, GRACIE FALLIS
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GRAPHEX

The Art Directors Club of Tulsa is proud to present the winners
of Graphex 57! Consider this your creative pit stop. A place
where we slow down, fuel up on inspiration, and celebrate
the talented people who keep Tulsa's creative community

running.

We strive to honor every mile of the creative journey, and
tonight we're excited to celebrate with you at the destination.

Awards this season reflect the unique vision of our judges,
because no two road frips look exactly the same. We applaud
everyone who submitted work and everyone being recognized

tonight. You are what keeps the tank full!

The work shown here celebrates the excellence of Tulsa's
creative community. Whether you're running on fumes or
firing on all cylinders, we hope tonight sends
you back to the open road with a full tank
of motivation.

Congratulations and high-fives to all!
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NICK LONGO

Nick Longo is a Southern California-based branding expert and
founder of Longo Designs, a studio specializing in strategic,
narrative-driven design for the food and beverage industry. A
professor at his alma mater, California State University Northridge,
he is passionate about empowering the next generation of designers
to think beyond convention and lead with purpose. He also co-
hosts the Deeply Graphic Designcast and produces and hosts the
Office Hours show on Adobe Live. Prior to his current roles, Nick
was instrumental at Los Angeles-based Equity Marketing, where he
led custom retail product development for major clients including
Kellogg’s, Burger King, DreamWorks, and Starbucks — building a
career that spans over 150 international brand licenses and more
than 1,000 product launches.

DENISE BOSLER

Denise Bosler, Ed.D., MFA, is an award-winning graphic designer,
author, and professor. She currently teaches Communication Design
at Kutztown University, where she also serves as the director of the
MA in Communication Design program. In her design practice, she
focuses on print collateral, packaging, logos, and branding, with a
particular emphasis on typography and hand-lettering. Bosler is the
author of Mastering Type, Second Edition, and Creative Anarchy,
and contributes to numerous design magazines and websites. As an
educator, she is known for her keen attention to typographic detail
and often reminds her students about the importance of impeccable
kerning. She has also been known to make a student start over when
a concept goes missing. Bosler’s guiding principle is straightforward:
kern well and design great.

CLARE FREEMAN

Clare Freeman is an illustrator, animator, and web developer focused
on elevating brands through clear, compelling visual communication.
After earning her BFA in Illustration from Memphis College of Art in
2013, Clare worked at several design agencies before going full-time
with Pretty Useful Co. in 2020. Her work pairs thoughtful strategy
with smart systems thinking and a playful point of view, creating
brand experiences across web, motion, and print that are clear,
cohesive, and full of personality.



POSTER-FLUXUS
TU TYPOGRAPHY STUDIO

Bryce Anderson, Caleb Bovell, Rowan Brown, Gracie Fallis,
Raphael Parson, & Nyla Walker
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A LETTER TO MY CHILDHOOD
LADAN ABDOLAHI

A Letter to
My Childhood

This website is a personal and visual reflection on
my two-week visit to Taos, New Mexico. A place of
profound cultural, historical, and natural
significance. It uses weh design as a form of
storytelling and explores how a place can awaken
memories long forgotten, connecting the present with
the past through emotion, design, and atmosphe:

During my time in Taos, I discove

similarities between its landscapes and my own
childhood memories of Iran. The textures, colors, and
quiet rhythm of the town stirred feelings of
nostalgia and belonging. What began as an academic
exploration soon became a deeply personal journey, &
dialogue hetween two places that shaped who I am.

A Letter to My Childhood is both a tribute and a
bridge, between two lands, two times, and two se
It is a reminder that sometimes, the most distant

places can bring us closer to where we began. A Ietter to
My Childhood
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PRESERVING FOUNDATION

KAYLA GROSS
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BREAD & BUTTER
LANEY CONNER
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NOTHING BUNDT CAKES ADVERTISING CAMPAIGN
MOXIE DIAZ
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THIRD FLOOR DESIGN BRANDING
THIRD FLOOR DESIGN

Sarah Moore
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RIVERSIDE STUDIO
THIRD FLOOR DESIGN

Gracie Fallis, Ella Covey, & Caleb Bovell
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GLYPHONS
NOEL BARR




RED GREEN YELLOW
NOEL BARR




RACCOON BAKERY POSTCARD

RENEE MARTIN




MARKETABLE PET FISH
CATHERINE ENGEL




THE INTRUDER - TITLE SEQUENCE
ANGELA VELASQUEZ GARCIA DE LOS SALMONES
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LADAN, AND THREE FACTS ABOUT HER
LADAN ABDOLAHI
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INKLING - BLOCK PRINTING KIT
LANEY CONNER
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GOSPEL, GRITS & GERSHWIN
THIRD FLOOR DESIGN

Gracie Fallis and Ella Covey

SO

GOSPEL, GRITS & GERSHWIN

SAVE THE DATE il

) . _ GOSPEL, GRITS & GERSHWIN
SATURDAY, MARCH 7, 2026 SAVE THE DATE

SATURDAY, MARCH 7, 2026

stablished in 1993, the Booker T. Washington Foundation for Excellence is an independer
rganization whose mission is to enhance all aspects of academic endeavors for the student:
weulty and (ll]ll]ll‘]lhf‘.l:lllrlll at Booker T. 'ﬂrm-.lmlglml High Htltmnl in Tulsa, Oklahoma GGG is th
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iblished in 1993, the .
rganization whose mission is to enhance all aspects of academic endeavors for the student:
wulty and administration at Booker T. Washington High School in Tulsa, Oklahoma GGG is th
1on’s major annual fundraiser. Join us for fun, food, and friendship. All for the benefit of th



GOSPEL, GRITS & GERSHWIN

YOU'RE
INVITED

BOOEER T. WASHNINGTON
FOUNDATION

for excellence

The Booker T. Washington Foundation
For Excellence

GOSPEL, GRITS =
March 7th, 2026 & GE-RS‘J:“M I”

JOIN YOUR HORNET
FAMILY for brunch,
libations, live and silent
auctions, raffles, plus
performances by some very
talented Hornets.

Come experience what it
means to be a part of

THE HIVE!

WHY SUPPORT

To ensure the 112-year
tradition of excellence
continues!

BTW is a four-time
recipient of the prestigious
National Blue Ribbon
School Award from the U.S.
Department of Education.

U.S. News & World Report
consistently names BTW
as one of the BEST high
schools in OK.

BTW is one of only two
International Bacealaureate
high schools in OK.

BTW offers more than 160
class options, including 25
AP classes.

We look forward to seeing
you at GGG!

Bonnie Hackler
& Lisa Wakefield
GGG 2026
Auction Chairs

Sean the QR code
for ticket sales

SPONSORSHIP LEVELS

Newsmakers

§7.500 - 10 guests
Reserved seating; program,
website, and social media
recognition; prominent logo
placement at event; brunch;

and 20 drink tickets

Sunday Edition

55,000 - 8 guests

Reserved seating; program,
website, and social media
recognition; brunch; and 16
drink tickets

Headliners

53,000 - 6 guests

Reserved seating; program,
wehsite, and social media
recognition; brunch; and 12
drink tickets

The Lede

$1,500 - 4 guests

Reserved seating; program
and social media recognition;
brunch; and 8 drink tickets

The Funnies

§700 - 2 guests

Reserved seating; program
recognition; brunch; and 4
drink tickets

Individual tickets also
available

Saturday March 7, 2026
11:00 am - 1:30 pm
101 E. Archer St., Tulsa, OK
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ORBIT SALSA
MADISON MCMASTER
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CRACK’D PISTACHIO
LANEY CONNER




YOUNG ADULTHOOD (PHOTO SERIES)
GRACIE FALLIS




GHOOLZ1Z
LADAN ABDOLAHI

Story of The

zz The d as a it that nclud d sheets with perforated
z pcer
Each ‘s name,
physical festure, and specia powers, alloving users o lear sbout mytholagica beings
Ve Users can

mythical creatures or

Ghool in persian means
animaganary monster |

How it works:

from different cultures. Each mythical creature is a mixture of different
animals; for example, the Baslisk s an ancient Greek creature that
and a snake.

imagine

powerful legendary creatures.

For the prototype, four creatures are included: the Nuo, Qilin,
Manticore, and Basiisk. Users c:

BN @ | AMNTICORE | BhSESE

d about what each creature s
mad of an essos by exploring the different body
part v play,the project

BASILOK

Qilin Basilisk

Dragon + Deer + Ox Rooster + Snake

Ahorse or deer-like creature with dragon scales and a flowing mane. ?wpﬂ"c‘ W‘l:“l"s ‘;ﬂﬂd and ‘095 of it

Powars: Symbol of peace and prosparty, can walk on owers: Can kil with 1t gaze or reath, extere

water, and brings ghod fortind. venomous. & X

Manticore

Nue Human + Lion + Scorpion

Monkey + Tiger + Snake s by human- e fce, bo e wins,and  vencmous
; : oo

A monkey's head, a tigersbocy, and a snake’ i

Powars:Shape ahiing, corral ovet s, s biging L S g L T

misfortune.
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BEHIND THE NUMBERS
ANGELA VELASQUEZ GARCIA DE LOS SALMONES




LADAN, AND THREE FACTS ABOUT HER
LADAN ABDOLAHI
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GRAPHIC NOVEL & CHILDREN’'S BOOK PORTFOLIO
RENEE MARTIN
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NOEL BARR: ILLUSTRATION COLLECTION
NOEL BARR







CARSYN.ZIP PORTFOLIO
CARSYN HOCKERSMITH
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My name is Crest Hocreeswir, | ama student at Okiahoma
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ign is an
act of care, empathy, and intentional communication.
My work i anda
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2026 g
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human, and

\ When m not designing,'m tending to my aquariums, catching

mall, o

on the world around me.

Devoted

Brand identity for Devoted, a family owned Japanese restaurant in
Stillwater centered on faith, family, and tradition. The visual system
combines a dove as a symbol of devotion and loyalty with the

warmth of ramen, reflecting both their spiritual foundation and 5 4 EL(UOTED
RAMEN

genuine care in every detail.

APPETIZER



SUMMER OLYMPICS

Olympics 2036

A hypothetical identity system for the Summer Olympics hosted

in Hamburg, Germany. Inspiration for the design stems from the ﬁ r
city’s status as one of Europe’s largest ports and its more than

25,000 bridges. The design draws from the vast canal network

as a symbol of unity, movement, and global connection. — w

HAMBURG 2036
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BOARD MEMBERS

EXECUTIVE MEMBERS
SEAN HIGGINS BELLE MCDANIEL KEVIN NAIFEH

Chair Co-Chair Treasurer

JAZMIN AGUIRRE

Secretary

BOARD MEMBERS

JON MARTINEZ SARAH POWER ANNA TUCKER
Director Of Design Director Of Programming Director Of Marketing
LYDIA BART KENDALL MCGHEE JACKIE LUEVANO
Diretor Of Social Media Director Of Membership Director Of Membership

TYLER JACKSON SHANNON WHEELER RACHEL OLSEN

Director Of Digital Media Director Of Shoptalk Director Of Graphex

COOPER WOLFE

Director Of Photography

VOLUNTEERS
SARA MOORE, DEBORAH BIMBA, NOAH SPENCER,

RAPHAEL PARSON, GRACIE FALLIS
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